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HSBC IN AUSTRALIA REPORTS PRE-TAX PROFIT OF
US$176 MILLION FOR 2008

HSBC in Australia has increased its year-on-yeefipefore tax by 42 per cent to US$176 million in
2008 (US$124 million in 2007).

Commenting on the results, chief executive offfgarart Davis said, “HSBC Australia has produced ¢
impressive result despite extreme market volatitiéggessionary pressures and unprecedented

challenges for our customers and counterparties.

“Our success in 2008 reflects the importance of BSRore strengths of sound liquidity, capital

strength and cost discipline.

News Release

“Moreover, it demonstrates the viability of HSBC&ationship banking business model, which is built

on harnessing the global capabilities of the HSBGUB.

“These global capabilities are HSBC's natural gtha. They are products and services that leverage
our global size and on-the-ground presence antiS8&(C’s international connectivity to work for our

customers.

“The turbulence that we’ve seen in global marketdanscores the importance of HSBC's traditional
relationship banking business model and our alitityontinue delivering value to our customershas t

global financial environment continues to change.

“We live in uncertain times but we are committedjtowing our presence in Australia and we have a

clear strategy here that we will continue to impéerwith discipline and focus.

“We anticipate that 2009 will be a tough year toe Australian market, with pressure on financial
margins combined with a weakening credit qualityiemnment. However, with a strong capital base, a
diversified income stream and strong liquidity, wil continue to focus on serving our customers and

position HSBC to benefit when economic conditiampiiove.”

Personal Financial Services
During 2008, HSBC Personal Financial Services istAalia continued to focus on serving high net
worth customers through HSBC Premier, while investn its mass market proposition through

consumer finance and credit cards.

This news release is issued by Head Office:

HSBC Bank Australia Limited \L@.ﬁ' mﬁgb %ec(:)rr?]eafreet, Sydney NSW 2000
ABN 48 006 434 16 : wawy.hsbe. com.
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“HSBC Premier, the Group’s global banking and weatinagement service, has grown its Australian
customer base by over 76 per cent in the last yearthe appeal of its global capabilities is pateith

over one-third of HSBC Premier customers in Ausrabnking with HSBC in other markets as well.

“We also invested significantly in our consumeiafice and credit cards operations as we continue to
grow market share in direct credit cards and imestmance. In September 2008, HSBC launched the

white-label Woolworth’s Everyday Money Credit CandAustralia.”

Commercial Banking
Commercial Banking revenues in 2008 grew strongltha business continued to focus on clients with
international needs, expanding its customer badelaapening relationships with its existing

customers.

“Our business is built on knowing our customersgjenstanding their businesses, and developing long-
term relationships with them and despite the tigimig of credit markets, we have continued to inseea

business lending in Australia.”

Through 2008 HSBC continued to grow market sharmaiching customers’ working capital needs
with HSBC's core commercial offerings: trade angy chain, payments and cash management,

debtor finance and Global Markets.

Global Banking and Markets
Global Banking and Markets achieved strong growtR(08 as Global Markets and transactional

banking businesses continued to benefit from Vdjath the market.

“Global Markets continued to deliver strong reveffnoen foreign exchange trading, interest rates, and
debt capital markets as our teams in Australidfghit leveraged Group resources and global ingght

to support clients and provide them with accedegs liquid markets offshore.

“HSBC was involved with both ABS deals that re-opéthe Australian ABS market in 2008 and
through the year continued to differentiate itsatalities by providing Australian clients with njoist

strategic advice but critically successful exeautid transactions also.”

As well as increasing its transactional bankingenee in Australia through payments and cash
management, HSBC continued to build on its leadjerishcustody. HSBC is the largest cross border
sub-custodian in Australia with 48.6 per éenarket share in assets held for cross-bordertslemd
number one in terms of transaction volumes witl6 3®r certmarket share of settlements for equities,
fixed interest, cash trades and managed fundsptegber 2008, HSBC added Alternative Fund

Services to its Australian operations.
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Earlier in the year, HSBC also established a wiaddewealth management business to distribute in
Australia funds and investments manufactured byHBBC Group, most notably HSBC Global Asset

Management.

HSBC Australia 2008 annual results — highlights

Profit highlights
* HSBC in Australia’s pre-tax profit up 42 per cemtdS$176 million (US$124 million in 2007)
» Profit distribution within customer group and glbbasinesses:
» Personal Financial Services profit was US$19 nmill{lgS$41 million in 2007)
» Commercial Banking profit before tax up 84 per dentS$68 million (US$37 million in 2007)
» Global Banking and Markets profit before tax up p#8 cent to US$102 million (US$42
million in 2007)

Balance sheet highlights
Exchange rate volatility was extraordinarily high in 2008. Underlying balance sheet growth measured
at period end 2008 vs 2007 is most appropriately stated in Australian dollars:
» Customer accounts increased to A$13,390 millionlA$93 million at 31 December 2007)
* Gross loans and advances increased to A$13,61i0miA$12,928 million at 31 December 2007):
» Residential mortgages (mortgages in individualshes) increased to A$5,236 million in 2008
(A%$4,980 million at 31 December 2007)
» Other personal (credit cards, personal loans) asaé to A$1,139 million in 2008 (A$1,049
million at 31 December 2007)
» Property-related (property development, commereial estate, and mortgages in company
names) increased to A$2,359 million in 2008 (A$D,&tillion at 31 December 2007)
e Commercial, international trade and other increased$4,875 million in 2008 (A$4,549
million at 31 December 2007)

HSBC Holdings plc 2008 annual results — highlights

Profitable business model

» Pre-tax profit for 2008, excluding goodwill impaiemt, of US$19.9 billion, down 18 per cent. On a
reported basis, pre-tax profit was US$9.3 billidown 62 per cent.

» Diversified business model delivers profits in gvergion except North America and every
customer group except Personal Financial Services.

» Earnings per ordinary share excluding goodwill impant down 18 per cent to US$1.36 (2007:
US$1.65). On a reported basis, earnings per shasdJ8$0.47, down 72 per cent (2007: US$1.65).

Maintaining our traditional financial strength

» Capital generation remains strong. Tier 1 rati8.8fper cent and total capital ratio of 11.4 pertce
at 31 December 2008.

* Fully underwritten Rights Issue announced to enbang capital strength.

» Subject to shareholder approval on 19 March 20@$htR Issue will add 150 basis points to our
capital ratios.

* Enhances our ability to respond to unforeseen swentvell as provide opportunities to grow
through targeted acquisitions.

* Total dividends in respect of 2008 of US$0.64 idahg fourth interim dividend of US$0.10, down
29 per cent, around 15 per cent in sterling tefifogal value of dividends for 2008 of US$7.7
billion.

» Customer advances to deposits ratio of 84 perate®it December 2008.
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Managing our businessin a challenging environment

e Supporting our customers: grew our lending to peaisaommercial and corporate customers by 9
per cent on an underlying basis.

» Writing no further consumer finance business insthrough the HFC and Beneficial brands and
closing the majority of the network in the US.

» Growing in emerging markets:
» Mainland China profit before tax of US$1.6 billiarp 25 per cent excluding 2007 dilution

gains;

* India profit before tax of US$666 million, up 26rpent;
* Middle East profit before tax of US$1.7 billion, 8@ per cent.

»  Emerging markets acquisitions in banking in Indéaé® be completed) and Taiwan and in retail
brokerage in India.

. Difficult outlook for 2009.

ends/more
Media enquiries to:
Kate Epworth on +61 2 9006 5682 / Daniel Pigatin +61 2 9006 5396 /
+61 418 700 172/ +61 422 908 994 /
kateepworth@hsbc.com.au danielpigott@hsbc.com.au

Notes to editors
Footnotes

' Source: Australian Custodial Services Associatizecember 2008
" Ibid

HSBC Bank Australia

In Australia, the HSBC Group offers an extensivegeof financial services through a network of 8&nghes and offices.
These services include personal and commercialdinbservices, financial planning, trade finartceasury and financial
markets, payments and cash management and secatsitody. Principal HSBC Group members operatinfstralia
include HSBC Bank Australia Limited (ABN 48 006 4382) and The Hongkong and Shanghai Banking CotiporéABN
65 117 925 970). HSBC is marketed worldwide as vibeld’s local bank'.
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